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PHARMCHINA is China's most established pharmaceutical, homecare medical equipment and healthcare
products fair in China. PHARMCHINA provides a powerful platform for sellers and providers to meet with 100,000
buyers, agents and distributors who are sourcing and trading in formulations, homecare medical equipment,
healthcare products and chinese medicine arriving from Mainland China and beyond.

Highlights

¢ China's first domestic pharmaceutical preparations fair

features 80,000 square meters of exhibition space

with, more than 4,000 booths 2,000 pharmaceutical
i exhibitors.

Attracts 100,000 professional visitors from more than

i 30 countries and regions, covering the widest audience
i and prowdes the greatest mﬂuence

Hundreds of thousands of varieties of more than 300
product categories, covering: chemical medicine,
Chinese medicine, Chinese herbal medicine, OTC
non-prescription drugs, biopharmaceuticals, health
products, medical services and other soft technology

More than 10 forums and seminars featuring 100

i keynote speeches from the most authoritative sources
i inthe pharmaceuhcal industry.

The PHARMCHINA e-Commerce platform brings

together 2,000 trusted suppliers with over 50,000
i high—-quality product information.

Match making activities with overseas buyers from:

i Thailand, Vietnam, Malaysia, Korea, Japan, Taiwan,
i Hong Kong etc.
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Medicine:

Chemical medicine, Chinese medicing, Chinese herbal
medicine, OTC, bio pharmaceutical, biological products,
etc.

Home healthcare equipment:

household disinfection products, home healthcare
equipment, home rehabilitation equipment, beauty and
fitness equipment, testing equipment, hygiene supplies,
detection reagents, adult healthcare equipment.

Medical technology and service area:

R&D service, pharmaceutical/medical information
engineering, technology acquisition, international
technology cooperation, production service, human
resources management and recruitment, training,
marketing planning, risk investment.

Pharm Cold Chain Logistics Area:
Cold chain logistics equipment, cold chain logistics

informatization and related service.
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Healthcare products: -

Functional, natural & organic food, nutritional
supplements, health drinks, sliming products.

Functional cosmetics:
Personal care products, bath body care, hair care,
beauty body sculpting, makeup, perfume / fragrance.

Maternal and infant products:

Baby and mother nutrition, baby care products,
products for pregnant women, milk powder, radiation—
proof clothes, suits and many more.

www.pharmchina.com.cn




Audience Analysis
97.5%

of our visitors fully or partially meet their visiting goals

. Visitor business nature

I 13.47%
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93.7%

are satisfied with the
positive results at the
exhibition

80.3%

found new agents
& distributors

@ Product Sectors
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94.8%

successfully enhance
their reputation at the fair

98.1%

of our visitors are satisfied with PHARMCHINA

@ isiting purpose
__ Attend the meeting forum
14.3%

Observe the fair
~ for future participation
8.0%

Products purchase
20.4%

Maintain
the relationship

with existing = LLooking for

new products,

suppliers

28.0% suppliers or
partners
78.4%

Collect market =
and product information

55.6%
@ Jobiite
— Deputy General Manager
9.47%
Director
9.49%

Department Manager
/ Project Manager

General Manager 48.41%

i/ President —
11.35% N\ —
Staff member”
18.12%

97.6%

successfully enlarged their
customs base
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Xiamen

Xiamen is an island city with a rich and dramatic history, replete with pirates, rebel leaders, and European merchants.
Now linked to mainland Fujian by a causeway, Xiamen retains a strong international flavor. Known in the West as Amoy,
Xiamen has a long history as a port city, and later became a center of British trade in the 19th century. Their foreign
settlements, later taken over by Japanese invaders at the start of World War I, were established on the nearby small
Gulangyu Island. Many of the old treaty-port and colonial buildings in Western styles survive. Xiamen was declared one
of China's first Special Economic Zones in the early 1980's, taking advantage of the city's heritage as a trading center
and the proximity to Taiwan. Today Xiamen is one of China's most attractive and best-maintained resort city
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